DEPT OF AG (DOA)

FOOD SOV EDUCATION,FOOD ACCESS, FDPIR

All data reflected for the following dates: October 1% - November 30" 2025
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This quarter was busy for all programming! We
recently started tracking data points and reporting

starting 10/1, not previously required.

e Food Sov Education started classes again how
that funding was secured. We are focusing efforts
in our outer centers and will build in. Focus is on

indigenous food and food practices.

¢ FDPIR started new FY, all clients needed to reenrall.
Intake staff were able to go visit elders. Staff aided

in food giveaways.

e Food Access focused on organizing deliveries
and building local producer/vendor connections.
¢ November was busy with many emergency food

giveaways with food benefits in limbo.
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DOA-FUNDING ™ -
OVER VIEW REPORT
FUNDING TOTAL AWARDED FUNDING DATES

AMOUNT/PERCENTAGE SPENT

: FY25 $376,00/94.8% FY 25 (10/1 /24-12/31/25)
SNAP-ED (Statte) FY26 $224,373/7% Fv26 (10/1/25-9/30/26)
Food Sovereignty Education o _
(Self-Governance) $252,080/0%
FDPIR (Federal/Tribal Match) $923,969/25% FY2610/125-9/30/26

ICBDG $1724,644/0% Needs to be allocated by 12/31/26
$798,970.31-
y 1/1/25-12/31/25
LFPA (Fedeeral) ARPA 380,000/100% Requestin o/n{j exteﬁién until 12/31/26
$424,234 remaining/53% 9 9
AFFS (State) $279124/40% Increase physical activity and land

stewardship - improve mental health

Regional Food Bank (State)

$235,585/0%

7/1/25-6/30/27

Emergency Funds/Donations

The Food Group: $15,264.49
SMSC: $50,000
Margaret Cargill Philanthropies:
$75,000
Fairview: $1500

$250,000 - Growing Justice

Pending Grants/Funds $40/000 - Happy, Healthy Saf Youth -
ICEDG
Federal
=S DOA FUNDING
g AS OF 12/15/25

Donation



DOA
QRT 2-2025

MARKETING

Total impressions graphed below. All over Ads reporting over 2 million impressions. Billboard
reporting over 400,000 impressions.
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Department of Agriculture was able to shift our previous SNAP-Ed Facebook page into our new
Department of Agriculture page. This allows us to share updates and events across programming to
the public. We have focused our efforts this quarter on sharing the different giveaway and food
efforts. We have also been able to update about classroom activities and nutrition education. We are
looking to expand our marketing with vehicle wraps for our program.

Social Media Data: Advertisements and material at 28 sites
Types of locations:

266.8'( 32.6K Social Media 1 Hospitals/Clinics 1

Billboards Youth Programming
2 3
Number of Content  Number of Viewers
Views
2857 5 1 Stores/Eatery
10 Gas Pumps
13

Total Followers Number of Posts
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